
Evan Mathews
CREATIVE DIRECTION AND STRATEGY

evanmathews.com      evanmathewsdesign@gmail.com      (206) 709-4489      https://www.linkedin.com/in/evansmathews/

Senior lead on all lines of digital business. Produced enterprise websites, rich media campaigns, touchscreen experiences, and more. Clients 
included BMW, Air Force, John Deere, Caesars Palace, Zales, and Norwegian Cruise Lines.

A R E A S  O F  E X P E R T I S E

Visual Design and Direction, Team Leadership, Digital Marketing, Branding, Strategy, Campaign Direction, Environmental Design, Experiential, Project 
Management, Motion, Key Art Development, Event Production, Adobe Creative Suite, Figma, Microsoft Office

H I G H L I G H T S

Warner Bros. Discovery 
ART DIRECTOR

Visual and strategic creative with 20+ years of experience working with some of the world’s largest brands, specializing in the entertainment and 
technology spaces. Passionate about creating unique, modern and functional design that comes to life across all mediums and through interactive 
events. 10+ years leading and mentoring junior designers and growing teams.

IBM
SR. ART DIRECTOR

Freelance
CREATIVE DIRECTOR

BLT & Associates
ART DIRECTOR

GSD&M
SR. DIGITAL DESIGNER

New York, NY 
2018 - 2023

New York, NY 
2015 - 2018

New York, NY 
2013 - 2015

Los Angeles, CA 
2011 - 2013

Austin, TX 
2010 - 2011

Led presentation and events team that serves as a creative resource to support executives within ad sales, a critical business unit across WBD. 
Produced presentations, events, marketing materials, ad campaigns, websites and more that enable the ad sales department to sell advertising 
across all Warner Bros. Discovery networks including HBO, CNN, TBS, Adult Swim, Cartoon Network and HGTV.
• Created a mobile experiential event, the WarnerMedia smoothie truck. Visited 10 key agency locations around New York City in the week between 

the 2019 Newfronts and Upfronts to increase awareness and build excitement leading into the Madison Square Garden Upfront event. Reached 
thousands of people with refreshments and branded gifts. 

• Produced an experiential traveling art show - The Art of Storytelling - to bring the Warner Bros. brand to life in a unique way. Showcasing the 
network’s broad range of content, each piece of art represented a different network and incorporated AR technology. Show traveled to marquee 
events such as Super Bowl LIV, Brand Week 2020 and more.

Oversaw team in marketing department. Concepted, pitched, and produced 360° campaigns for television, movies, and video games. Quick 
turnaround with high-end campaign concepts. Clients included HBO, Netflix, Paramount, AMC, and Warner Bros.

Produced projects for a variety of clients across industries. Clients included Milk Makeup, Airbnb, Coca-Cola, Hanes, McDonald’s, Newcastle, Kahlil 
Joseph (Director), T-Mobile, Disney, and Barclays.
• Created stop-motion film and responsive web experience for Hanes & Disneyworld partnership.

Senior lead on a specialty immersive presentation team within the company designed to support executive sales teams working to close multi-million 
dollar contracts for IBM’s largest Fortune 500 clients including PepsiCo, Home Depot, and P&G. 
• Produced presentations for C-Suite across the U.S. and internationally under extremely tight deadlines with the goal of bringing in new business.
• Took very complex technical concepts and diagrams and made them understandable (and attractive) to viewers.  
• Transformed hotel ballroom into multi-day custom event space, utilizing new technologies in breakout sessions to win new business from PepsiCo.

• Experienced team lead and mentor, producing projects of all sizes from inception to completion. Client-facing lead on high profile presentations.
• Brand experience includes: HBO, Warner Bros., CNN, TBS, Adult Swim, Netflix, AMC, Paramount, Disney, Google, IBM, Microsoft, and more.
• Award-winning creative in branding and experiential marketing.
• Created WarnerMedia-branded smoothie truck that visited 10 agencies in NYC to build excitement ahead of Upfronts.
• Produced a traveling art show bringing the Warner Bros. brands to life at marquee events including Super Bowl LIV and Brand Week 2020.
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